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Crona, Daw, Swartz et al. Fish Fish (2015)



A
/

ADMEBRIEIELWS 9 F I DM ?

BEMNER ZERER BURKIER

“SXURALH) -7 =ik <

-3 D &/ T /aY— =
(hyperstability) -PRBL E etc X

Crona, Daw, Swartz et al. Fish Fish (2015)



Nt gy 7

tig~< % 2 &
b [F [ 5 T

Crona, Daw, Swartz et al. Fish Fish (2015)



JKEETT (2016)

,‘FL M g il
&1 — RER (EEH) ---- Bl (FE®B)
Fro (R17%) M. ke Fro BINR M. ke
400 r 1250 700 1120
300 [ 1200 600 100
3l (=== \ 500 |- 80
250 1
= \ 150 400 +
FE 200 Maeeaen 300 | 60
2 150 | =TTIEETN 1100 1 40
— % 100 [ ‘.-‘-—o’-"h__. _ 50 200 B
50 + 100 1 20
1—\ O I 1 1 1 1 1 1 1 1 | 1 1 O O 1 Il 1 1 Il 1 | Il L 1 Il 1 Il 0
% D=} FHI5 17 19 21 23 25 28 F 15 17 19 21 23 25 28 F
'¥ 157 (2003) (2005) (2007) (2009) (2011) (2013)  (2016) (2003) (2005) (2007) (2009) (2011) (2013)  (2016)
=5
) | T B2 M./ ke Fho (RILAALT2) M./ ke
& 400 ¢ 1250 300 , 1 600
P/ L
— = ggg 3 1200 250t ’,’ 1500
£ S50. 450 200 /1400
2 |200 + 150 b __ __ Lo {300
AR 1150 1100 4o [-o7 T e 1200
JC 100 4 B0 -
_é 50 50 1100
E O 1 1 1 1 1 1 1 1 1 1 1 1 0 O 1 1 1 1 1 1 1 1 | 1 1 1 1 O
FHI5 17 19 20 23 25 28 £ FH5 17 19 21 23 25 28 fF
(2003) (2005) (2007) (2009) (2011) (2013)  (2016) (2003) (2005) (2007) (2009) (2011) (2013)  (2016)



Publicity
campaigns

Market-based

e.g. certification and
traceability schemes

increased transparency to consumers
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Central
market actors

increased political agency to adjust
will for management production

pressure an industry

Crona, Daw, Swartz et al. Fish Fish (2015)
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&% $10.156n

Salmon [5] <impe

¢

Bluefin tuna [3]

$8.16bn

$10.80bn

Fishmeal [3] @

NE Atlantic pelagics [1] "‘:“:—'

Alaska pollock [4] <o

$0.85bn

$1.35bn

Fish ol [3] h

$13.60bn

$9.95bn

Whiteleg shrimp [4] <2

50.99n Skipjack and ‘(
50.186n Yellowfin tuna [4] ‘(

-

Peruvian anchovy [3] -— Namibian hake [1] *-

$19.00bn

21%

‘ $0.306n

1 1000 100000 Toothfish [3] 0‘

. Stock volume (Thousand tonnes)
Stock value (Million USD)

Feeds [5] .*

Osterblom et al. 2015
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CSR profile HEL 73% (50%) —THEHEREINTWA

CSR report 32 (14) 21% (70%)

UNGC member 14 (7) 7% (35%)

GRI guidelines 17 (10) 9% (50%) b %ﬁﬁ;ﬁ% 7:? t\\ i@ijz E,(] ,’-l:—:_{l:‘% é n 5 iﬁ@] 1 j:J

W THESHIE %5 (Social License to

CSR Dimensions Number of % of companies _ R

companies Top 150 (Top 20) Operate % $Eh t L/ _}’\. E:X V) :%H. %L @ /%l%
Environment 75 (16) 49% (80%)
Climate Change (16) kk .
Waste and Pollution (10) - ° %‘ (\— J: 5 IZI‘U/—\E%[JE N 0) 1%_(‘7?
Sustainable Production 101(15) 66% (75%) }Eﬁ{f DT T~ —> 7 /f,t
Fisheries (15) -
Aquaculture (10) - 277 . S ~ L
Social 87 (17) 57% (85%) ® 7¥( Bt (Compllance) €t 7 b 73\ b il:ﬂi ?73
Human Rights and Labour rights (16) - (COOperatIOﬂ) :E 7__\ )D AN ( I) 2 7 @ :/H;:
Ethical Business/Corporate (16) - ﬁ‘
Governance )
Community Engagement (14)
Seafood fraud/IUU 57 (13) 38% (65%)

Packer, Swartz et al. (in review)
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